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11 May 2021 

Members of Leeds Building Society are wary of splurging savings made during 
the pandemic 

 

Nearly a third of Leeds Building Society members have built up extra savings during the 

latest lockdown but the majority are not planning a spending spree just yet. 

Soon after the pandemic began, the Society’s Customer and Intermediary Insight team 

carried out the first of a series of nationwide surveys to understand the impact of coronavirus 

on members and their local communities – with almost 4,500* responses. 

According to the latest research, the proportion of members with an increased disposable 

income has risen to almost a third by April 2021, in comparison with 23% in December 2020 

and 21% in June 2020. However, a recent poll† found only 9% of respondents intend to 

spend any extra cash once all pandemic lockdown restrictions are lifted, with 78% intending 

to save this money. 

The easing of lockdown restrictions - with more set to be lifted next week - has led to some 

cautious optimism about prospects for the UK economy, however seven out of 10 Society 

members say their biggest concern is an economic slump.  

Other key findings were: 

• two in three believe the pandemic will have a lasting impact on their routines, 

lifestyles and attitudes 

• 67% have changed how they choose businesses and providers as a result of the 

pandemic. With 18% saying they are more likely to opt for a company focused on the 

environment and 16% more likely to shop at an independent business 

• seven out of 10 members said they had less faith in social media than before the 

pandemic started and around half have less trust in the media 

“The last 12 months have thrown up a combination of challenges, so it’s not surprising many 

people are taking a more active role in managing their money, and it’s interesting to see how 

saving has become a priority to people during the pandemic,” says Matt Bartle, Leeds 

Building Society’s Director of Products.  

“Research like this, which offers us insight from our members, helps us to shape our product 

range to ensure we can continue to help people to reach their savings goals.” 



Throughout the pandemic Leeds Building Society’s Customer and Intermediary Insight team 

has been exploring how people’s experiences and attitudes to their homes, behaviours, 

finances and preferences are being shaped by the unique and changing circumstances 

created by coronavirus and will use this understanding to help to ensure the mutual 

continues to meet their needs. 

The Society uses a number of ways to speak and listen to customers – its current and future 

members – including TalkingPoint, an online platform set up to enable members to 

contribute to surveys and discussion groups which shape Society products and services. 

Ends 

*A total of 4,432 people were surveyed in polls carried out between April 2020 and April 
2021. The latest surveyed 485 people in April 2021. 

†Poll of 447 members March 2021.  

Notes to Editors 

Leeds Building Society has received a Gold Ribbon from Fairer Finance for savings 
accounts for the third year running, based on customer happiness and trust, along with the 
ability to explain things clearly. 

The Society operates throughout the UK and had assets of £20.6bn at 31 December 2020 

(£20.8bn at 31 December 2019). The UK’s fifth-largest mutual has its head office in the 

centre of Leeds, where it has been based since 1886. 

 


